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Culture IS a complex entlty
which includes knowledge,
faith, art, tradition, law, costume,
and any other technique, or use,
from the human-being in society.




Ancient history but unknown
to its inhabitants

Artistic heritage but
undervalued and unexploited

Old and rich cultural
patrimony

Transition economy from
manifacture and agriculture to
services

Specialisation on high quality
production (design, furniture)

Cluster economy and
cooperatlon among enterprlses
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Small family business
Hard working tradition
Low level workers

Brain drain

Strong religious tradition
Young people moving out

Tourism is not thought as a real
activity: no investments on
research, innovation, training,
organisation of cultural events
for guests, participation

No real will to change lifestyle
to support tourism
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Today they represent only

6% of Workforce
I
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People had developed speC|aI Skl||S

Multitask abilities were exploited 1
dependmg on season terrltory culture %
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It was an hlghly creatlve ‘modern WaY e
= of life, apuzzle and nomadic form of
economy, based on innovation,

Lol

B adaptation to the market, long distance BE®
= travelling and satisfaction of demands / )
¥ coming from the most different cultures | 7

and soual enwronments
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But it could not survive
the depopultalon cr|3|s
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Capltallst system IS a falrly recent <
development in most of rural
territories Southern Europe

(but also in the “marginal areas”

of Europe) and one conseguence
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of diffusion of market economy %3
in fragile regions has been O
economlc soclal, demographic and v(-,
ecologlcal |mbalance
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s Traditional and highly creatlve professmns practlced

In Alpine valley were forgotten and abandoned:
mountains became marginal areas,
could produce only non specialised workforce
able to earn only very low salaries,
families were always too big

chlldren were forced to emlgrate
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yﬂ thaf_charaé:cer,gged Alﬁme and
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If you see your region of orlgln as marglnal and
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deprived, you will never be able to imagine to build
something there, to invest your money, to make your
children grow there, to develop schools and training |
B systems, to ask for a better quality of life. All you will try
” IS to leave to search for better opportunltles
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If a soc:|al group IS not ready for Innovation
(and, in other words, we can call innovation

creativity) there will be no possibility
for evolution ad development of new skills
and ideas. We have to build the cultural

> and anthropological possibility to elaborate
| new visions of life in a cultural context
to ralse the sense of self esteem
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Orate new forms-af creat|V|ty

writlgg hfStOfy ﬁotmg thellg i |
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- haman grou&pursue S an |d§(nt|ty strugglg,
-howqts history: has beewmanlpwated and neutered.
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=7 ¢ Wlthout a strong sense of shared identity, &
g~ cconomic growth will not be possible in fragile &
, communities, and nurturing a group identity =S8
S48, Without investing in collective memories, that [ewis
& is, in acommon and unique history, is futile. B¥
Yet, rural populations have been labelled -
“peoples without history” for centuries “%
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Wlthout commumcatlon
transmission of memories,
culture can not eX|st
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Bundmg somethlng “authentlc”

deeply linked with the territory,

IS a high-sophisticated act. :
But itisa hlgh value tourlstlc factor
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= linked with the past. It is connected with
tradltlons that were supposed to be lost, as




One of the Ways in WhICh you can re- evaluate
traditional wisdom is by means of the identity
economy, which iIs at once technology-
oriented and rooted in the history of a
community as well as based on innovative
forms of advertising. It combines high
margins of profit, respect and appreciation of
local identities, social growth. It is along this
line that several communities are working
to brand thelr products as tradltlonal
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But only |f they work Wlth e
ordinary people % O

- - .

and make them part Q" -
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Constant speC|aI|zed tralnlng is needed
for all people involved in this kind of project:
authorities, entrepreneurs, new employees,
teachers, etc. The whole population should
share the progresses and outcomes of this
programme. Researchers and professional
have to realise that these tasks are not
Irrelevant to their career goals. Widespread
participation of ordinary citizens will allow
them to take matters |n the|r own hands




This approach may well cause
disagreement and conflict, but the
solution to these problems lies in the
role of negotiators and coordinators
| between the various sides performed &=
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®27  Dby researchers and in viewing

economic development not only as a S<
necessary hassle, but as a source of EVas
potential beneficial change for (‘Z
everybody and for the future Ry




-
L

N

T

2 In addltlon to astrong cultural |dent|ty

almost all European localities,
especially outside big metropolitan
concentrations, own important potential &

e resources, which could (should) be used g

as a basis for a process of sustainable
local development

based on |dent|ty and creatlwty



The potentlal resources of the place may take
diverse forms, such as regional products and
natural production systems where rural and
agro-tourism and handicraft activity play a
relevant role, matched with technical
Innovation. Furthermore, the territory and
the community living there own a history and
a cultural heritage, which also constitute, In
themselves, an important resource for the
development of the Iocallty
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The margmal and fraglle reglons of this contlnent
must decide to cooperate by exchanging their local
experience Iin promoting sustainable development
based on their local resources, namely their history,
cultural heritage, handicraft activity, rural and
agro-tourism, and other regional products and
activities. Only exchanging experience and good
practices, only unite themselves in a European
project, their weak voices will be heard: and their
needs will be recognised and understood on
European and polltlcal level
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